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NAMU COMMUNICATIONS
COMPANY BRIEF

CONTACT

Contact us



CONTACT M2 EA}

NAMU COMMUNICATION
M= =AM

AN St SH= 135 OIO|E|#HIMERR] M2k 135

CHE= X3} 02-3430-5300
A 02-3430-0174

0/H2  namukorea_plan@namukorea.com




CONTACT HAitMIE

NAMU COMMUNICATION

CHEXSt 051-866-7557
ZHA 051-866-9300

0/H2  namukorea_plan@namukorea.com




CONTACT Q= x|A}

NAMU COMMUNICATION
2= XAb

7F MUPRE Higashiikebukuro, 3-13-2, Higashiikebukuro, Toshima-Ku,

Tokyo, JAPAN

+81-3-5954-7227
+81-3-5954-7228
gmt@namujapan.com

oj|R =S
East Entrance (North)
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